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Role Description 
 
Marketing & Communications Executive Nov 2025 
 
AtaLoss was established as a charity in 2016, to ensure that no one in the UK should be without support when someone important has died. Our mission is to change the culture of bereavement, so that every bereaved person can have timely and holistic support, to navigate their grief and changed circumstances for healthy outcomes.  
We do this by addressing the first three tiers of the adult bereavement care pyramid: 
· Raising awareness of the effect of bereavement, through the media and advocacy - including the damaging effects of unsupported bereavement (such as mental and physical ill-health, job-loss, loneliness, low attainment, debt, relationship breakdown, substance abuse, homelessness and crime) 
· Providing a central signposting and information service for everyone bereaved - aiming for a ‘Gold Standard’ of comprehensive, up-to-date and widely directed to holistic support 
· Training and equipping community support – especially churches to be ‘Bereavement Friendly’, in particular to offer The Bereavement Journey® (TBJ) programme which is expanding into other contexts, - also teachers, youth leaders and parents to support children and young people, - and increasingly various other organisations. 
Together these relieve pressure on public services and free specialists for complex needs. 
By enhancing awareness of grief and the issues of bereavement, improving access to help and fostering community resilience, AtaLoss is highlighting and addressing bereavement as a public health issue. 

Having grown steadily since 2016 against the back-drop of ‘death denial’, grief is now on the public radar.  A substantial donation in 2024 initiated a step change for the charity, enabling it to: 
· Improve its infrastructure and expand its team to address the burgeoning need. 
· Establish an All-Party Parliamentary Party on Grief Support and the Impact of Death on Society,  
· Begin developing key partnerships across all sectors.   
· Become the ‘go to’ place for the media for comment on death and grief. 
 
We are at a pivotal moment.  AtaLoss has become a leading charity in bereavement, and there is huge opportunity for our services to be turned to and for further growth in profile and impact subject to the charity securing sustainable income streams for the future. 

 
Outline of the role: 
 
The Marketing & Communications Executive will carry out AtaLoss’ communications and marketing activity to increase reach, engagement, and income. 
 
The postholder is responsible for planning and delivering campaigns, managing all digital and print communications, and overseeing the production and fulfilment of printed materials. 
 
The role also covers media and PR support, events, webinars, and reporting & analytics related to communications performance. 
 
The Marketing & Communications Executive works closely with the Marketing and Income Generation Executive to ensure all campaigns and messaging are aligned. Both Executives deputise for one another and share an out-of-hours rota to manage social media and respond to emerging opportunities.  

Report to:
The Director of Communications & Development


Key Responsibilities: 
 
Marketing and Campaign Planning  
· Lead on the planning, delivery, and evaluation of integrated marketing campaigns and providing support to fundraising campaigns.  
· Create compelling digital and print content that increases awareness, engagement, and giving.  
· Manage the charity’s pro-active social media presence across all platforms, ensuring regular and consistent posting,to include charity news and profiling of partners & champions.  
· Manage the charity’s reactive social media for AtaLoss to respond appropriately to bereavement and related matters
· Write and edit engaging content for websites, newsletters, press releases, and supporter communications. 
· Content drafting and distribution of the charity’s digital newsletters 
· Coordinate and schedule digital marketing campaigns, ensuring timely execution.
· Ensure all messaging is bereavement sensitive and aligned with the charity’s communications policy.

 
Media, PR, and Public Profile  
· Draft and publish News Articles and statements in consultation with the Director of Communications & Development and Media consultant.  
· Support the CEO and senior staff in preparing for media appearances.  
· Promote and profile AtaLoss’s celebrity ambassadors and partners in collaboration with consultants.  
· Steward our relationships with Area Ambassadors, providing regular guidance, materials and support. 

 
Creative and Brand Development  
· Oversee the charity’s creative assets, ensuring consistent brand presentation.  
· Work with the Design Consultant to produce digital, video and graphic materials.  
· Create film content for websites and social media in consultation with the Director of Communications & Development and senior team.
· Slide preparation assistance for senior staff as required
· If local to office be responsible for the production, fulfilment and stock of AtaLoss materials (this may be outsourced in due course)

Digital, Reporting and Analytics  
· Manage SEO and review analytics for all three AtaLoss websites.  
· Produce regular performance reports on marketing, media and digital activities.  
· Monitor and report on engagement trends, providing insights to inform future strategy.  
· Advise on and optimise the charity’s use of the Google Ads Grant. 
 
Events and Webinars  
· Support the planning and promotion of exhibitions, awareness events, and fundraising activities.  
· If local to office manage resources and materials for exhibitions and events
· Provide technical support during online training and webinars if required.  
· Represent AtaLoss at exhibitions, conferences and partner events as needed. 
 
Collaboration and Deputising  
· Work collaboratively with the Marketing & Income Generation Executive to align messaging and campaign delivery.  
· Deputise for the Director of Communications & Development and the Marketing and Income Generation Executive as required.  
· Participate in the shared out-of-hours rota, including occasional weekend coverage, for social media engagement, media responsiveness, website and other digital updates.  
  
General
· Assist with the development of the charity’s 3rd generation AtaLoss.org website, including drafting, editing and uploading content for the News and Help Us pages, and for improved user journeys and feedback, and increased donations and income.
· Ensure effective use of the charity’s new CRM for data collation and reporting, especially for the Marketing & Income Generation department and including data recording for the Press Manager.
· Impact data reporting as required.
· If local to office, day to day office management and stock
· Be a positive representative of the charity’s values and work among all stakeholders.
· Attend team meetings and contribute to a collaborative and communicative work environment.
· Support the charity at external events, exhibitions, and presentations as required.
· Demonstrate flexibility in assisting the charity in other areas of work where appropriate.
· Undertake any other reasonable duties or projects as requested by senior management, commensurate with the scope and purpose of the role and the evolving needs of the charity.
· Approach work cooperatively, diligently, and flexibly.


Note: This role description is intended to convey information essential to understanding the scope of the position and is not an exhaustive list of skills, efforts, duties, responsibilities, or working conditions associated with it. 

It is preferable for the postholder to be a practising Christian under the Equality Act 2010, Part 1, Schedule 9, due to AtaLoss’ work with churches and Christian partners.  

Person Specification

Essential
· Educated to degree level
· Background or qualifications in marketing, communications or public relations
· Knowledge of digital marketing best practice and emerging trends
· Highly organised with meticulous attention to detail.
· Excellent written, verbal and visual communication skills including ability to express information clearly, sensitively and concisely.
· Proficiency in social media management and analytics
· Excellent proof-reader
· Strong organizational and project management ability.
· Quick thinker and worker, able to take initiative, prioritise strategically and act independently.
· Strong proficiency in Microsoft 365 (Outlook, Teams, Word, Excel, PowerPoint), Canva, Mailchimp and social media platforms
· Experience coordinating contractors or suppliers (eg design, print, CPO)
· Ability to tailor messages to audiences and communicate sensitively to bereaved people
· A genuine commitment to the mission of the charity and an understanding (or lived experience) of bereavement.
· Ability to work flexibly and collaboratively within a small team

Desirable
· A committed Christian with an understanding of the UK church landscape and denominations.
· Experience in charity or faith-based communications
· Experience working with media, journalists, or PR campaigns
· Experience in supporting fundraising campaigns
· Squarespace website management
· Experienced with Salesforce CRM & Zoom, 

Terms and conditions 
Job title: Marketing and Communications Executive
Salary: Upon application.  Remuneration is competitive within the charity sector.  
Location: Remote or Hybrid/Chichester office (Birdham), with expectation of occasional travel across the UK. 
Contract type: Initial 12-month fixed term contract with a long term contract expected beyond 12 months. 
Hours: Full time, 37.5 hours per week , Monday – Friday, with the expectation of working occasional evenings or weekends with time off in lieu. 
Team(s): Marketing and Income Generation Department, working closely with the Marketing and Income Generation Executive and supporting all other departments as required. 
Responsible to: The Director of Communications and Development but available to other Senior Staff for specific work if requested. 
6 months’ probation. 
Pension scheme enrolment following successful probation
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