RURAL
MISSIONS

Job title: Missional Networks Lead

Responsible to: CEO

Summary: To devise, implement and sustain our Missional Network
Hubs across the UK. Bringing together Christians from
across denomination, and geographical area for support,
inspiration, and equipping.

Responsible for: Establishing and sustaining our new Missional Network
Hubs, some public relations and marketing.

Salary: £24,500 - £26,500

Main Duties:

e Working alongside the CEO to devise and implement our new Missional
Network Hubs, drawing together Christians from across regions for support,
inspiration, and equipping, no less than bi-monthly.

o Create a clear registration and Hub setup process so that we can seek to establish a
new MN Hub every other month.

e Acting as the primary point of contact for all MN Hubs, ensuring you regularly attend
as many of these as is practicable.

e Working collaboratively with churches across the UK, to co-ordinate venues, dates and
attendance registers for all MN Hubs

e To take ownership and oversight of MN Hubs within our CRM systems (Beacon)
ensuring that data and reporting is accurate.

o Working alongside the CEO in creating and implementing a strategic marketing plan
and taking oversight of all of our publicity of MN Hubs across our website and social
media channels.

o Work alongside the rest of the staff team to create a clear pipeline of ministry to Rural
Missions other resources to ensure we best resource our MN Hubs, by inviting them
to engage with our tailor-made consultation days, and our online videos and events.

e One off project management tasks, for example, Rural Missions Online Forums, and
in person conferences, as requested by the CEO.



Create missional reports based on each MN Hubs to help reflect any increased
missional activity generated in part by them being part of our network. Sharing real-life
stories of change happening across the UK.

Additional Responsibilities:

To be committed to sharing about the wider work of Rural Missions, seeking to
help us raise further partners for the work, prayerfully and financially.

To be committed to and model all aspects of the ethos of Rural Missions by
involvement in corporate and individual worship, Bible study and prayer and by
contributing positively to the culture of Rural Missions, including mandatory
team days.

To represent Rural Missions at external events and conferences, promoting
and marketing on stands

To continue professional development in areas relating to the post and in
consultation with the CEO.

To undertake other duties as required by your manager.

Essential Criteria:

Experience of network development - developing and maintaining existing networks.

Excellent IT skills, and a strong working knowledge of a breadth of programs such as
Office365.

Excellent communication and interpersonal skills, with the ability to build effective
relationships with diverse stakeholders, including church leaders, educators, and
community members.

Proven organizational and project management skills, with the ability to plan, prioritize,
and execute tasks independently and collaboratively.

Commitment to the values and mission of the Christian charity, including a personal
faith and a desire to integrate Christian principles into ministry activities.

Willingness to travel to rural areas as needed and to represent the organisation at
external events and networking opportunities.

Membership or involvement in a Christian church community, with a track record of
active participation in worship, prayer, and Christian fellowship.

Desirable Criteria:

Experience in marketing strategies, and the use of graphic programs such as Canva.

Previous experience in public speaking, event facilitation, or workshop delivery, with
the ability to engage and inspire diverse audiences.



¢ Qualifications or training in Theology, Marketing, or a related field, with a demonstrated
commitment to ongoing professional development.



